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2 • growing your business with Princess Cruises®

they’re ready for you
ready to renew. to be inspired. to be reconnected. to come back new.® 

There’s an incredible market of people who take vacations every year that have never cruised. 
Converting this group into cruisers can be extremely profitable for you. This guide is designed to 

introduce you to these travelers and offer insights to help you grow your business.
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3 • essential information

new business is 
sailing your way 
Here’s essential information to help you 

understand the immense potential. 

CRUISING KEEPS GROWING… IN DEMAND AND CAPACITY.

In 2017, the number of cruisers will exceed 

�� 
million*

The largest annual total ever! 

*Cruise Industry News 
Annual Report 2017-2018 

This is an 
impressive 
increase of ��%
year-over-year and an 
additional 1.2 million new 
cruise passengers, the 
largest annual total ever!ˆ

ˆMMGY Portrait of the 
American Traveler, 2017 

Worldwide cruise capacity is 
also increasing, with more than 
25 million berths your clients 
can choose from and more 
than 350 sailings year-round.*

When surveyed, nearly 

HALF 
(��%)

of non-cruisers 
expressed interest in 
taking an ocean cruise.†

†CLIA Cruise Travel 
Report, 2017 

They’re ready; now get prepared 
to reach this untapped audience.

IT’S BUSINESS THAT WILL KEEP GROWING.
We already know that once a cruiser takes their first cruise, they’re hooked. 
After all, the numbers speak for themselves: 

��%
of cruisers will book 
a cruise again‡

‡Allianz Global 
Assistance, 2016 

�.��
the average number of 
cruises taken by an adult‡

CRUISES OUT-RANK LAND VACATIONS 
Ocean cruises rank 
higher than land-based 
vacations across all 
generations surveyed.†

When compared to land 
vacations, travelers 
cite cruises as more 
relaxing, less of a hassle 
and offering something 
for everyone.†

more than 

��% of Gen X and Millennials 
cite ocean cruising 
as their favorite type 
of vacation (vs. only 
15% for land-based 
vacations).†

��� of cruisers are satisfied with their 
ocean cruise vacation when travel agents 
are involved in the process — demonstrating 
the key role you can play in matching 
clients to the perfect cruise, for both the 
first time and for repeat business!*
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good for them, 

even better 
for you 

The perks of booking with Princess will 
benefit both you and your clients. 

1 DESTINATION LEADERSHIP 

BEST 
CRUISE LINE 

ITINERARIES 

RECOMMEND 
MAGAZINE 

11-TIME WINNER 

With more than 150 ITINERARIES sailing to SIX CONTINENTS that call 
at more than 350 PORTS and places around the world, Princess 
is truly the leader when it comes to exploring the globe. As 
the destination expert, Princess brings the local experience to 
guests — on board with specially designed programs, and on 
shore during curated excursions that change the way guests see 
the world. Also awarded “Best for First-Time Cruisers” by Cruise 
Critic, you can feel confident recommending Princess to new 
cruisers; and in turn, you’ll grow your business. 

HOT TIP 
More 

options 
make it 
easier to 
rebook!

2EASY BOOKING 
BEST 

TRAVEL AGENT 
SUPPORT 

RECOMMEND 
MAGAZINE 

Booking with Princess is seamless with extensive online 
resources, allowing you to access the most information 
possible through POLAR ONLINE,® the industry’s most powerful 
booking engine. Plus with PRINCESS EZair,® it’s easy to save your 
clients money and give them the flexibility they want. 

HOT TIP 
Offers are 

combinable, 
which means 
you can get 
even greater 

deals for 
clients!

3THE BEST LOYALTY PROGRAM 
IN THE INDUSTRY 

Loyal cruisers deserve exceptional rewards and recognition — 
that’s why we’ve designed the PRINCESS CRUISES CAPTAIN’S 
CIRCLESM PROGRAM. When your clients get more they cruise 
more — and you earn more. 

HOT TIP 
Get credit for 

bookings made 
on board! Plus, 
your client gets 
onboard credit.

For great one-stop  
sales tools, check out  

onesourcecruises.com, 
where you’ll find 

comprehensive destination 
marketing materials for 

your clients. 

3

2

1

http://www.ONESOURCECRUISES.COM














12 • what’s next

what’s next?
Now that you’ve gained insight into the potential of first-time cruisers and their preferences, you’re ready 

to tap into this incredible market. See below for tips to maximize your opportunity with these clients. 

Review your 
database to 
identify clients 
who fit within 
Princess’ 
segments. 

Create a personalized plan to 
market to each segment’s desires. 

Next time you’re in the beginning 
stages of planning for a client, 
suggest a cruise. 

Booking is not 
the end of the 
job, but rather 
the beginning 
of a new 
relationship. 

Add a personal 
touch to every 
interaction. 

Remember: 
a vacationer’s 
first cruise likely 
determines 
whether or not 
they cruise again. 

REFER-A-FRIEND
Help your clients earn extra spending 
money for a future cruise, and grow your 
business in the process with the Princess 
Refer-A-Friend program! To make a 
referral, your client must have sailed with 
Princess before, and their family or friend 
referral must have never sailed with 
Princess before. When they book a cruise 
within 24 months of activation, they’ll 
both get a $25 reward. Your clients can 
make unlimited referrals, and you just 
may gain new clients along the way. 
Visit onesourcecruises.com for details. 

FUTURE CRUISE SALES
Before your clients set sail, encourage 
them to book their next cruise while 
on board and take advantage of one 
of the richest future cruise programs 
at sea! Your clients will enjoy a variety 
of incentives, including a reduced 
deposit and onboard credits to enjoy 
during their future cruise. Best of 
all, you’ll receive full commission! 

We�re excited for you to harness this newfound 
knowledge to grow your business � and your 
clients� loyalty to Princess Cruises. 

FOR MORE 
RESOURCES: 

CONTACT YOUR LOCAL BUSINESS 
DEVELOPMENT MANAGER 

ONESOURCECRUISES.COM

CALL 1.800.PRINCESS 
(800.774.6237)
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